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CONDOLiving

I wanted to meet peophe,” she
said. "It seemed that there were so

®

m I] I] I] many voung, single people in my
l I a O 1 g nefghthorhood. And they were right
there, But [ didn't want to exchade
anyone. It seermned natural to have

the whaole community involved.”
] T Schum's desire to meet her
neighbors is aot surpeizsing. In a
metro area where 10-lhour-plus
workdays are the norm and many
penple cotme from somewhese other
than here, it's difficult to find the
time or the means o develop friend-
ships, “There are a lot of people out
there who are staving single longer
ared ot hay -|':e-1 kids until later,” aaid
|_'|_||'|. L, |_||'||_-|'--|_|" condpdornaineom,
an l iternet marketing company

Condo dwellers find
cool ways to connect
with the neighbors

Tatyana Schum was single, 50,
and looking for new friends. 5o
she decided to take action. Mo, she
dlidn't sign up for “speed friending”
hit MySpace or join a boak clih.
'.'.uill'.‘:-u.L.-'|'||.'l.llg,',ul'li.rl.llul.'l.l:'.dl.l criaw]
through her Park Fairfax neigh-
borood near Shirlington Now, a
couple of times a vear, Schum and
hier fellow Alexandrians spend an
hiur socialixing at one condo own-

that serves the real-estate indus-
. “That doean't mean they want
to be alone. Think about it —[ina
corsia ] vow have S00 neighbors that
ape less than 50 yards from vou”
For vears, developers have pro-
vided amenities that make condo
ing party at several other neighbors’ living more convenient and com-
condos that contimees untillate in fortable, filling their high-riges
the ey l'.'.".il:l.!.!. Mid2own Lodis af Resfon Town Cenler boasis a shared art roomshere residents can paint, sculpland be otherwise creative Covnlirued an page £4
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Living
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and town house communities with
everything feom mini-marts and
dey cleaners to tennis courts and
swimming pools. MNow, in addi-
tion to ereating self-contained,
luxe buildings, developers are
intentionally including features
that encourage neighbors to get
together in social settings.

Bt these effoets go way bevand
intalling tvpieal commanity rooms,
For example, Level 2 Developiment's
View 14 condos at 14th Street
Muarttrwest will provide apoeas to hath
b and Farth Well, peshaps not
literally — but when the 1T0-unit U
Street coreidor property delivers in
2008, B will boast a rooftop observa-
tiom deck and a fen garden.

Said David Franco, peincipal at
Level 2 Development, "Residents
can gather together on the roof-
top to enjoy sunsets.” And like any
shared space, the iiher-deck may
help neighbors connect. “Anyplace
that mets people relaved will foater
comveraation and put them in the
frame of mind to get to know one

SERENITY, LATER: Wher buyers moee

it VWiow 14 ir 2008, they N en oy a styfish (and passibly saociablo) roofop Zen garden

another,” zaid Franm.

Midtown Lofts at Reston Town
Center features a studio woekroom
Lo encourage residents to pursoe
arts and ceafts in the company o
thedr nedphbors, Think of it as sum-
mer camp for grown-ups, with all
the attendant bording possihilities.
*Tt i= ot just for art, but [also] foe
wiabworking and other projects,”
said Jamie Goeski, chief market-
ing officer for K81 Services Inc.
“Residents will mest others with
similar interests, and that will
Likely lead to friendships.”

At the Colonnade at Kentlands
in Gaithersburg, condo owners
can meet at Maxk Pub, a hangout
with a funky concrete floor amd an
industrial Jeok. Despite the decas,
it’s still a bar, with typical after-5
gL activities, Diversions include
fooahall and poal tables, TWa (often
turned to sporting events) and a
wine-tasting room with a double-
sided fireplace. Just outside the
dioar, there's even a more typleal
cofdo perk: a eonrtyard poal.

Conlinced an page £5
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Develapers pealize that these
tvpes of spaces amount to moree
than mere poormns. “We have 2 sense
that we are ceeating cormmunities.
We'pe not just building bulldings,”
Franco said. *[ts more than giving
everyone a door and a key”

Anthe same time, their motives
aren'’t purely altruistic, *Peaple look
at these arpenities before they pue-
chase,” Franco said. "We're trving to
give peapbe what they want.”

“Theres a produet for everyons
aut there today,” said Longo, “Just
three or four vears age, the bulld-
ings were all the sarme, They offered
the same amenities and the same
oo and feel. Tisday, each one belng
developed isunique, fbom the loca-
tiom, o the Jook and feel. The peaple
that are living there almost make
the building.”

But developers aren’t the only
ones who want to foster a sense
of community. Coendo dwellers
di, oo,

At Williarmsburg Condoaniniwms
in Arlington, the condo associa-

YOU SHOULD SEE THE NEIGHBORS: Dozers of Park Fairiax resicents chatand drink during a semignnual “cordo crasl”

tion coordinates an annual charity
drive during the winter holidays,
adopting a needy family through
Arlington County, The association
manages e logistics and the resi-
dents donate cash or other items,
Acsociation Manager Suzanne TH]
gabed the activity heldps bring residesta
clozer becawse they connect while
working together to belp others,
“It’s giving hack,” she said. It

makes this more of a commu-
nity.”

Mast condo associations throw
a holiday party in the community
raorn, or pechaps kick off the sum-
mier with a pool party. But in many
cases, aesociation-led social events
are disapnearing as residents choose
to gather aceording to their own
sehedieles and interests. Among
the popular ways to get together:

bk Eroups, progeessive-dinnes
clubs and even exercise classes,

“In urban settings, most of the
people are so basy [they] don't have
time to think aheut or enjoy a com-
ity event,” sabd Longa, "They're
cmning home after a long day. They
want toget together when it's good
for them.”

That's true at Williamsburg
Condominiums, where the eesi-

dents initiated their own yoEa
clasges.

“The residents spearheaded the
class,” said Till, *This is what they
wanted and it fits their schedule, so
thevorganized it, and now a dozen
aeighbors get together every week
for voga.”

No matter who or what brings
them together — developers, asso-
clations orother residents — condo
owners seermn to like petting o know
their neighbors. The condo ceawl
that Schum created at Park Fairfax
i 200003 started with ahout G0 res-
idents. It has more than doubled
to include 140 people, and it's held
twice a year due toits popularity

Inid it peoduce the results she
wanted? You bet. Schum recently
vacationed with a new friend whorm
she met during a condo crawl. ®]
think, especially when [ became
a homeowner, [ needed a sense of
cofmrnity. But there wasn't one,.”
alve said. *1 kept seving people every
day but 1 didm’t know them at all.
Mo, somae of my very best friends
are my neighbora.” vews swanue



